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Job Opening: Director of Marketing

About NABCO Entrances, Inc.
NABCO ENTRANCES manufactures superior quality Gyro Tech brand automatic sliding doors, manual sliding doors, automatic swinging doors, manual swing doors, door conversion units, fire doors, bi-fold doors, activating devices for automated pedestrian doors and specialty doors that are distributed throughout North America. NABCO ENTRANCES is renowned for cutting edge technology backed by dependable service creating viable solutions for the challenges faced in today's commercial environment.
In 1971, Gyro Tech changed the automatic door industry by pioneering the first electromechanical operator. Since then, NABCO Entrances has been dedicated to being the premier supplier of quality entrance system products that meet growing pedestrian needs, and the needs of retail stores, hospitals, schools, restaurants and other commercial and industrial institutions throughout North America.
NABCO openly encourages creative teamwork among employees, management and its independent distributors in order to continually provide timely and effective solutions through the on-going development of a prompt delivery system, shorter lead-times, and the development of new products in response to market needs.
Position Summary
This position will develop the marketing strategy by studying economic indicators; tracking changes in supply and demand; and identifying customers and their current and future needs to bring their expertise to management.  This person must keep any personnel information confidential and always handle themselves in a professional manner.

Essential Functions
· Assume overall responsibility for developing the annual marketing plan for the organization
· Obtain market share by developing marketing plans and programs for each product
· Create and report monthly marketing metrics to management
· Manage the marketing budget
· Recommend web site updates in coordination with sales, marketing, CS, tech support and IT
· Lead branding and rebranding activities throughout NABCO’s Corporate and branch network in the US and Canada
· Coordinate with NABCO Japan to create and publish monthly / quarterly newsletters
· Create and implement e-marketing initiatives including press releases, social media content and product/company advertising
· Research the competition's products and gather data around market share, direction of the industry and challenges to NABCO’s current products and businesses.
· Hire and manage staff to complete marketing functions required by the company
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QUALIFICATIONS
Knowledge, Skills, Abilities
· Experience in the manufacturing industry required
· Specific experience in the storefront or automatic door industry a plus.

Education, Training, Experience
· Bachelor’s degree required
· Minimum of 5 years’ relevant experience
· Demonstrated strong organization, planning, communication, diplomacy, and presentation skills required
· Effective interpersonal, communication, and multi-tasking skills
· Self-starter with leadership skills, willingness to take ownership, and be a customer focused team player
· Proficient in Microsoft Office products.

Working Conditions and Physical Demands
Work is Work is performed in an office, with little to no exposure to weather conditions. May require travel to customers or other sites. This is largely a sedentary role, requiring use of typical office equipment such as a computer, laptop, and cell phone.

Benefits at NABCO Entrances, Inc.
We offer a highly competitive benefits package, including: paid vacation / holiday / sick time, employer matching 401(k) plan, health, dental and vision insurance, plus 100% employer paid Life, STD and LTD.

Ready to apply?  Please send your resume and salary expectations to careers@nabcoentrances.com or mvite@nabcoentrances.com
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